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From Hollywood to HPC 
Organization: Silicon Graphics, SGI 
Project duration: 12 months 
Summary of skills used: B2B, brand management, business development, collaboration, 
content development, content management, coordinating cross-functional teams, digital 
collaboration, digital marketing, document development, Email/Digital campaigns, event 
support, lead generation, multimedia marketing, multimedia content production, outreach, 
product marketing, research, sales support, website development 

Project background: SGI was trying to establish itself as a leader in high performance 
computing (HPC) solutions, but first, it had to evolve from its initial founding as a graphics 
card company that was key in the creation of Disney’s animated “Beauty and the Beast” and 
special effects in “Terminator 2”. 

Challenges: 
• Public perception: 

o Many were surprised to hear the company was still around.  
o Others were confused by the name, Silicon Graphics.  

Approach: 
Assess the Landscape 
Now responsible for the creative director’s content creation and branding responsibilities, I 
needed to assess the extent of the rebranding left to do externally. I also had to determine 
how far along we were internally so we could all get aligned. 

Consistent Communication 
In order for SGI to be known for its HPC solutions, that’s what the company, and all of its 
externally-facing content had to lead with. The company’s messaging and how it presented 
itself, its online and hard copy identity, had to be consistent. 

Results: 
We increased brand awareness by updating the company’s website to create a cohesive 
identity.  

Business development activities increased such as attending industry events and supporting 
local community programs. 
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Field marketing oversaw content creation for all offices in North America, South America, 
APAC and Europe to maintain brand consistency.  
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Home Page Rebranded 
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Events 
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Consistently Branded Product Content 
Content created includes; case studies, co-branded partner materials, data sheets, email 
campaigns, event booths, social media, technical briefs, T-shirts, videos, web banners, and 
white papers. 

 

 

 

 


